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WELCOME TO
THE WOLFPACK PROJECT

DAMIEN REYNOLDS
Founded in 2019 by Damien Reynolds; The Wolfpack Project
was established to combat the substantial, growing issue of
youth loneliness as a serious public-health problem of our time.
As a result of his own experience of loneliness, Damien set up
the charity in his hometown of Nottingham:
’”I rarely saw friends or family and found myself becoming less socially
active or in a position where I could meet people and form new friendships.
I was isolated, lonely and my mental health and confidence were
increasingly affected by a lack of ability, or willingness, to leave the house
and connect with people.
I was excluding myself from others due to a deep sense of unhappiness
and disconnection from society - Despite this, I knew I wanted to feel close
to other people and form the meaningful connections I’d come to lack, and
which led me to become socially and emotionally undernourished”
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Far from alone in his
experience, Damien
found that young people
experienced loneliness more
often and more intensely than
any other age group, however
few charities across the UK
actively respond to the issue
and provide young adults with
the support needed.
Whilst young people
communicate more than ever
(digitally), they’re forming
less meaningful and lasting
connections, with social media
and online communication
detracting from the time
they invest in real-life social
encounters. The uncertain

times that Covid-19 has
presented, has resulted in a
‘social recession’ whereby the
issue of loneliness is evermore
pertinent, with the effect of
long-term isolation and chronic
loneliness having a profound
physical and psychological
effect on young people and
their mental health.
This insight coupled with
Damien’s own experience led to
the formation of The Wolfpack
Project, as a way to bring
communities closer together,
reduce the stigma of loneliness
and provide a platform in which
young adults can access the
support to help them thrive

The Wolfpack Project
celebrated its 1 Year
Anniversary in 2020; within that
time receiving extensive media
support from the BBC, ITV,
Nottingham Post & Notts TV, to
name a few. There have been
close relationships formed
with organisations, such as
the British Red Cross, National
Citizen Service, the YMCA
& Nottingham City Council;
enabling the charity to develop
a well-established network of
referral links in order to reach
100’s of individuals.
The Wolfpack Project was
named Nottingham Trent
Student Unions’ Charity of the
Year for 2019/2020.
In recognition of Damien’s
direct contribution to The
Wolfpack Project, he was
awarded a Points of Light
Award by UK Prime Minister
Boris Johnson, the Nottingham
High Sheriff’s Award for
Valuable Service to the
Community, and presented with
the Mental Health Champion
Award from Good Morning
Britain’s 1 Million Minutes
Awards.
The Wolfpack Project has
without doubt received
unprecedented success and
recognition in a short period of
time, however it is undoubtedly
the support of 100’s of young
adults that continue to provide
the charity with the pride and
determination to help many
more people over the coming
years...
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WHY WE’RE NEEDED
MORE THAN EVER...
More than 9 million people in the UK say they
often or always feel lonely
- Jo Cox Commission on Loneliness

16-24 year olds are the age group most likely
to feel lonely often or all the time
Office of National Statistics

1/4 students have mental health problems (77%
of which have depression, and 74% have anxiety)
YouGov

46% of students have difficulty making new friends
YouGov

43% of 17–25 year olds have experienced
loneliness and less than half said they felt loved
Action for Children
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People aged 16 to 24 are twice as likely (50.8%)
to have experienced “lockdown loneliness” as
those aged 55 to 69 (24.1%)
Office of National Statistics
Nottingham, an area of high deprivation and high unemployment, with residents feeling a greater
sense of loneliness compared to that of the national average (Nottingham City Council’s Citizens
Survey 2019), is significant due to a lack of youth services offering the comprehensive support that
younger residents require.
29.8% (99,000+) of Nottingham’s population are aged between 18-29, with full-time university students
accounting for 1 in 8 of the population (ONS Mid-Year Population Estimates 2019).
Nottingham is home to two of the UK’s largest universities (University of Nottingham & Nottingham Trent
University), and it has the second-highest proportion of student housing in the UK. Nottingham City in
particular has an expanding youth population due to migration, both international and from elsewhere
across the UK.
The Wolfpack Project identified the significant support gap in services across Nottingham for reducing
loneliness, isolation, and promoting positive mental health among young adults. A Youth Advisory Board
(page 25) was set up to ensure the charity has a direct link to younger people, listening to their views and
ensuring these drive the direction of the charity plus how the charity reaches and supports its service
users.
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STATEMENT:
NADIA WHITTOME MP
Loneliness among young people is a silent pandemic. While we often associate
it with pensioners who live on their own, people aged 16-24 are three times more
likely to report feeling lonely than those aged over 65.
To many, this may come as a surprise. After all, young people often spend most of our
time in social settings, be it at school, university, work or living with flatmates. However,
being surrounded by others is not the same as having meaningful connections. Many
people struggle to make friends, or are too overwhelmed by the pressures of work and
education. Some may have recently moved away from home and from their community.
While the internet provides an easy way to meet new people and stay in touch, seeing
the happiness of others on social media can also exacerbate the sense of social
isolation.
The high rates of loneliness in our society, with more than nine million people in the
UK saying they always or often feel lonely, should worry us all. Having supportive
relationships with others is a basic psychological need, and our mental and physical
health both deteriorate when it’s unfulfilled. No one should be left to suffer alone - we
must collectively find ways to address this problem, on a national scale and in our local
communities.
That’s why I’m extremely grateful for the work done by The Wolfpack Project,
supporting young people in Nottingham who are experiencing loneliness and isolation.
Hundreds of Nottingham residents have already benefited from their programmes,
including wellbeing packs, social groups and a Buddy Scheme. I hope the Project
continues to grow, helping more and more people in our city live happier, more fulfilling
and more connected lives.

Member of Parliament (MP)
for Nottingham East
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OUR VISION, MISSION
& OBJECTIVES
VISION:
Connect and empower young
people and adults; combating isolation, loneliness and
building resilience

MISSION:
Collaborating with partners
and engaging people
with direct experience of
loneliness; we will provide a
network of projects where
individuals can access
support, build resilience,
establish new friendships and
form a wider support network

VALUES: PACT
We respect each other, thrive on diversity, and will always act in the best interests
P rincipled:
of the communities we serve.
We’re determined to drive change and focus on how we make the most impact. We
A mbitious:
adapt and always strive for better; pushing ourselves and our boundaries.
We collaborate internally and externally, to create a fairer society. We listen and
C onnected:
share; learning and growing with the expertise of others.
We’ll be respectful, open, honest and accountable, and ensure the partners and
T ransparent:
agencies we work with, share the same approach.
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OUR OBJECTIVES COME
IN THE SHAPE OF FOUR
PILLARS:
Awareness
Raise awareness of loneliness and the
substantial damage it poses to young
adults; breaking down the stigma and
providing an open forum, whereby
anyone affected can recognise those
feelings in themselves -as well as
their friends and family- at those early
stages.

Prevention
Provide young adults with the means in
which to prevent them from experiencing
loneliness; promoting positive mental
health resources, increased social
connectivity & access to wellbeing tools.

Support
Support young adults who are
experiencing loneliness as a result of
isolation or poor mental health; providing
them with access to one-to-one & group
support, as well as a series of initiatives
designed to help them increase their
social contact and make friends.

Resilience

To equip young adults with the tools in
which to recognise isolation and future
feelings of loneliness, and to build the
resilience in which to combat through selfcare measures, or in accessing additional
support.
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OUR IMPACT IN 2020
750+
Gained Access to One-to-One & Group Support.

4,250+
Attended Events & Meet-ups.

350+
Received hand-delivered Wellbeing Wolf-Packs.

5000+
Follow and engage with The Wolfpack Project via social
media, online communities & through email marketing.

87%
Of which felt The Wolfpack Project helped them feel less
lonely, isolated and improved their mental health.

100%
Felt they were more likely to make friends.

The Wolfpack Project was named Nottingham Trent Student
Unions’ Charity of the Year within 6 months of operating.
The Wolfpack Project opened an Office
& Community Hub in mid-2020 to mark
its 1st Anniversary; providing a space for
100’s of young people and adults to attend
Drop-In Sessions and access One-to-One
& Group Support, as well as have the use of
recreational facilities.
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CASE STUDY:
CHRIS’ STORY
Chris (29) had been having a tough time
getting on with his family and had decided to
move from his hometown of Birmingham for a
fresh start and to be closer to his partner.
“I moved to Nottingham to be closer to my
partner and found myself completely isolated
as I just didn’t know anyone else in the area. As
my partner works all week, and as I don’t yet
have a job, I found myself alone all of the time.
I felt lonely and like a prisoner at home. I hadn’t
had the confidence to leave the house and meet
people.”
Nottingham is a high-risk area with a lack
of support services for younger people;
demonstrating the significant need for The
Wolfpack Project to make support services
available to that under-served demographic, in
particular.

“The Wolfpack Project has
helped me to gain confidence
and to feel less isolated and
alone. With their support and in
meeting Natalia, I have someone
to talk to and to do things with
again - I also feel able to meet
new people again and to not
shut myself away anymore!”

As a result of accessing the support of The Wolfpack Project; Chris
reported feeling less isolated or lonely and more resilient and able
to access support in the future. Chris also felt as though he had
developed his social skills and his ability to make friends in the
future.
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CASE STUDY:
WELLBEING WOLF-PACK

COVID-19 CAMPAIGN

Early 2020; the Coronavirus pandemic
significantly changed the way people
communicate and socialise; immediately
presenting young adults with considerable
challenges and uncertainty, in terms of; their
mental health, relationships, education, career
prospects and financial situation.
As a result of lockdown and an ongoing need to
adhere to social distancing measures; young
people were 3x more likely to have experienced
loneliness, with almost half (44%) feeling this way
(The Mental Health Foundation).
In response to this; The Wolfpack Project set up
a high-profile campaign to provide 100+ high-risk
individuals with a wellbeing pack.
The Wolfpack Project engaged a wide range
of local organisations with access to high-risk
young adults, including; The British Red Cross,
Nottinghamshire YMCA, Framework Housing
Association & Self Help UK, in addition to all local
authorities across Greater Nottingham.

93%
Said the packs made them feel
occupied and less isolated
93%
Said the contents were either
Very Good or Excellent
100%
Said they were Very Likely or
Extremely Likely to recommend
The Wolfpack Project

“Items in the pack helped me focus
more on my mental health through
mindfulness and in gaining extra
support, whilst also getting me to
think about my physical health,
through healthy eating and exercise’”
“I think what you’re doing is amazing
and it helped”
“The Pack was a reminder there are
people out there who care and try
to make a positive difference in an
incredibly trying time”
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CASE STUDY: BETTER
CONNECTIVITY FOR YOUNG
ADULTS
December, 2020; The Wolfpack Project set
up an initiative to understand how improving
access to technology could help reduce
loneliness and boost mental health; by making
five complimentary tablets available to younger
people, who lacked the financial means in
which to have their own personal technology
and stay connected with friends and family.
“ 2020 proved to be a lonely, isolating year for
many young adults; in particular, those from
low-income families; many of which experiencing
cramped living conditions and poor health or
wellbeing. ’’
Damien Reynolds, Founder & CEO
The Wolfpack Project formed a partnership
with Nottingham College, to identify a number
of students who were either isolated, lonely, or
struggling with their mental health, that would
benefit most from receiving a complimentary
tablet.

Participating students gave an
insight into their experience of the
COVID-19 pandemic and how it had
affected them:
100%
Agree or Strongly Agree their
wellbeing has deteriorated
80%
Agree or Strongly Agree their
physical health has been
negatively impacted

“ It’s hard not being able to see family and
friends. What The Wolfpack Project has
done has helped take my mind off these
difficult times. I think the tablet will help
me be better connected, and will definitely
have mental health benefits. “
Georgie (16)

The initiative helped participants to be less lonely, isolated, and have the means in which to
communicate with their friends and family, more than they were able to prior to the initiative.
100% Agree or Strongly Agree they would be happy to contact The Wolfpack Project if they
were lonely, isolated, or needed someone to talk to.
Nottingham College has since promoted The Wolfpack Project to its students, providing
40,000+ young adults with access to One-to-One and Group support should they ever need it.
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THE FUTURE
As we know, loneliness can have significant effects;
physically, emotionally and be detrimental to our mental
health & wellbeing. It can also become chronic if it is
seen to be something we cannot change, or whereby we
believe that loneliness is part of who we are, or where we
are to blame for it in some way.
Becoming isolated and experiencing feelings of loneliness
can affect young adults in different ways and to differing
degrees. It can lead to depression, anxiety and affect sleep
patterns, eating habits, social skills, personal hygiene and
physical fitness, in addition to a range of mental health
problems.
Due to their isolation, young adults can be hard to reach
and may not always engage with support services or local
authorities if they feel that accessing support could; be
more or less intrusive than they would like, increase their
anxiety or require a commitment from them to take part in a
programme for any given period.

The Wolfpack Project has developed 5 ways in
which someone can access support through the
charity. Support is flexible and designed to meet
the needs of a wide range of personalities and
individual requirements; whereby an individual
can choose the length of time and type of
support they would like to access.
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WELLBEING:
WOLF-PACK
Due to the success of the Wellbeing Wolf-Pack
campaign during the period of lockdown, these
will continue to be offered to all service users.
A Wellbeing Wolf-Pack is a carefully curated
package of mental wellness products and
resources.
Packs are available complimentary to young
adults across Nottingham who feel they’re
experiencing isolation, feelings of loneliness or
mental health problems, at which time they are
referred to The Wolfpack Project.
Individuals are invited into the Community Hub
to collect their pack, at which point the charity
would look to engage them in additional support,
should that be required. Should a service user be
unable to collect their pack from the Community
Hub, we could alternatively deliver this to them.
Packs contain self-care, happiness-boosting
items, such as; puzzles, healthy drinks & snacks,
vitamins, tips around positive mental health &
mindfulness, and crucially, the means for those
individuals to access additional support.

Recipients of packs to date report that receiving one has improved their
mental wellbeing, helped reduce feelings of isolation and provide quality
items, which they were excited to receive!
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CREATIVE WRITING
Writing is a great way to process overwhelming emotions and help people find a healthy way to
express themselves.
The process of writing -be that journalling or in writing to others- helps manage anxiety, reduce stress
and enable people to cope with depression. Through writing creatively; individuals are able to prioritise
problems, fears and anxieties, whilst also being able to reflect upon negative thoughts and behaviours
(empowering those individuals to combat and challenge those feelings themselves).
A 2018 study by Cambridge University Press demonstrated that those who engage in emotionally
expressive writing for 15-20 minutes a day had significantly better physical and mental health .
The Wolfpack Project promotes the concept of creative writing and its associated health benefits to
young adults in two-parts:.

JOURNAL
We offer complimentary journals to young
adults accessing support. The journal we use
is built for beginners and has space for up to
3 months of writing; offering guided exercises
that are designed to help improve how a person
thinks, feels and acts, whilst promoting positive
mental health, mindfulness and reflection.
“The journal is a great way of focussing my mind
when I’m anxious and I love the concept of writing
rather than speaking, or meditating. It provides
some lovely topics to write about and activities to
complete. It definitely helps me reflect on things a
lot more and keep positive mental health!”
George, 23
Journalling is great for young adults who may
experience; anxiety, depression, a lack of selfconfidence or poor mental health. Whilst it
provides them with a platform in which to improve
their mental health through mindfulness and
reflection, they’re also more likely to access
additional support and have the confidence
to meet people and reduce their isolation and
feelings of loneliness.
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PEN-PALS
Young adults who may be anxious or lack the confidence to meet
people in person can choose to be matched with a pen-pal.
Writing to a pen-pal is happiness-boosting and promotes emotional
intelligence, greater literacy, brain development, increased connection,
feelings of acceptance, cross-cultural learning and even greater
physical health (Pennebaker, Kiecolt-Glaser, & Glaser, 1988).
It also provides an opportunity for people to form friendships that develop
over a sustained period. It not only slows down the more immediate, adhoc and impulsive conversations that many people have each day; it allows
for patience, consideration, reflection and rest bite from the considerable
time that many young adults spend on social media, which studies show
harms an individuals wellbeing (American Journal of Epidemiology, 2017).
Young adults have the opportunity to become a pen-pal, whereby they
send & receive letters through the office of the charity. This process
gives complete anonymity -if required- and ensures personal details can
remain private; enabling every young adult who takes part to be safe in
the knowledge that they are in complete control of the conversations and
information they choose to share when writing to their pen-pal.
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MAKING LINKS
Younger people are the demographic least confident
when it comes to meeting new people and chatting to
strangers; 65% of which claim this is the case for them
(Whistle Punks: YouGov, 2019), whilst a recent study by
Bumble BFF and Censuswide found that; 2 in 3 Britons
admit they regularly feel lonely and 73% feel they don’t
have enough friends.
Young people and adults spend considerable time using
social media and communicating with their peers digitally,
as a result, they are losing the social skills needed to make
meaningful connections that go beyond online interactions
and result in sustained friendships.
Making Links is a way to connect young people and adults
who want to challenge that behaviour, expand their network
of connections and have the opportunity to make new
friendships. It promotes a safe space for tolerance, crosscultural learning and a culture of openness, whereby young
adults can connect with their peers based upon shared
interests, hobbies or passions.
The connections young people make through Making
Links -the relationships, the places or activities- build a
safety net for their physical and mental health; preventing
them from feeling lonely or isolated and enabling them to
find a companion who can mutually listen to their problems
and accept them for who they are. Those connections are
meaningful and enable young adults to feel stronger, better
supported and more grounded.

“I was one of the first people to get involved with Making Links and it meant
I could meet someone new, at a time when I was isolated and alone. The
connection I made is already starting to become a good friend, and if it were
not for The Wolfpack Project, I might never have had that!”
Duane, 33
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DROP-IN SESSIONS
The Wolfpack Project offers
information, advice and
support via weekly one-toone sessions at its Community
Hub; delivered by Mental
Health First Aid-accredited
volunteers and support staff
who possess enhanced DBS
certification and a livedexperience of loneliness.
Sessions create a safe,
inclusive and non-judgemental
space for young adults to drop
in for an informal chat and cup
of tea.
Fully trained-volunteers and
support staff leading the
sessions unlock the power of
conversation; allowing young
adults to discuss their concerns
and anxieties in private, and
receive the support they need
to make their own choices.
The Wolfpack Project takes a
peer-led approach to support
young adults; regularly working
with a wide range of other local
and national organisations,
who may be able to offer the
counselling service, medical
advice or helpline, that we
may otherwise be best placed
collaborating with.

Workplace partnerships will be developed over the coming months
to take the drop-in sessions directly to employees in the workplace
of Nottingham-based organisations.
New research from Totaljobs found that three in five (60%)
employees feel lonely at work, with 68% of those who do feel
lonely reporting that it increased their stress levels, which they
felt was detrimental to their mental health. The Totaljobs survey
also found that most people (63%) who are lonely at work feel
their company doesn’t do enough to combat loneliness in the
workplace. Loneliness was found to be responsible for an average
of 5 sick days a year:

31%
Regulary call in sick

5 days
Taken off on average
every year

26%

63%

Have quit their job

think their company
doesn’t do enough to
combat loneliness

Collaborations with organisations, such as; Experian, Capital One and UNiDAYS, will enable
the charity to reach the 1000’s of employees who will also feel this way. Through this form of
partnership working, on-site support and employer investment in employee well-being; the result
will be staff who are more likely to be engaged, productive and loyal, and less likely to need time off
sick.
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HOW WE REACH
YOUNG ADULTS?
The Wolfpack Project has strong partnerships
and referral links with 50+ organisations,
including; the YMCA, British Red Cross,
National Citizen Service and local authorities;
Nottingham City Council and Nottingham
County Council.
Partnerships will be developed with further
organisations that come into contact with
young adults; specifically across hard-to-reach
communities so the charity can continue to
engage a wide cross-section of society. This will
create access to 100’s of young adults across the
BAME, LGBTQ+ and Asylum Seeker & Refugee
communities, as well as others. Organisations
will include; Notts Refugee Forum, Framework
Housing Association, Notts Deaf Society, The
Carers Federation and Nottingham Community
Housing Association.
The Wolfpack Project will reach younger people
attending further education; developing existing
partnerships with organisations, such as;
Nottingham Trent University, the University of
Nottingham and Nottingham College, in addition
to their associated student unions, societies and
student-led media organisations (such as; Fly
FM, Platform Magazine and Trent TV).
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SOCIAL MEDIA
Daily Active Users:

Daily Active Users:

Daily Active Users:

1.4 Billion

500 Million

100 Million

Uploads per day

Uploads per day

Tweets published daily

300 Million

95 Million

140 Million

Rank

Rank

Rank

#1

#2

#3

62.8% are aged 16-35 Y/O

71% are aged 16-35 Y/O

57% are aged 16-35 Y/O

Daily Active Users:

Daily Active Users:

Total Registered Users:

178 Million

148 Million

524 Million

Snaps created daily

Videos created daily

Company pages

3 Billion

2 Billion

20 Million

Rank

Rank

Rank

#4

#5

#6

73% are aged 16-35 Y/O

67% are aged 16-35 Y/O

54% are aged 16-35 Y/O

Social media is proven to be one of the most cost-effective methods of advertising and raising awareness
of important causes. The Wolfpack Project has to date developed a loyal social media following across
Facebook, Instagram, Twitter, and LinkedIn.
Informed by the changing landscape of social media usage among younger people, The Wolfpack Project will
increase its presence across its current social media channels, whilst establishing a presence across many new
platforms, such as; TikTok, Snapchat, and Reddit, where many young people are more active.
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MARKETING &MEDIA
The Wolfpack Project will continue to develop and enhance existing marketing campaigns that help
the charity to raise awareness of loneliness, isolation and poor mental health across Nottingham.
The Wolfpack Project regularly appears across the following local radio, print & digital platforms:

BBC East Midlands
AUDIENCE: 6.5M viewers per day

ITV Central News
AUDIENCE: Attracts up to 5.8
million viewers each day

Nottingham Post
Audience: Print 11,000+ / Online
427,000 page views daily

Notts TV
Audience: 300,000 weekly
viewers across Nottinghamshire

BBC Radio Nottingham
Audience: 300,000 weekly
viewers across Nottinghamshire
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MARKETING &MEDIA
Gedling Eye

NG Magazine

The Wolfpack Project is regularly
included and promoted; distributed in
print and online, to 65,000 residents
every month.

The Wolfpack Project is included
and promoted within its bi-monthly
magazine, which is distributed to up
to 109,000 households across NG2NG5.

LeftLion
The largest print magazine in
Nottingham; LeftLion reaches
150,000+ each month through its
website and social media channels,
and is distributed in print to 11,000+
people across key cultural hubs:
Nottingham Contemporary,
Rough Trade, Broadway Cinema,
Nottingham Playhouse, New Art
Exchange and Savoy Cinema. The
Wolfpack

A broad, general marketing approach will enable The Wolfpack Project to raise its profile across
all residents and communities across the wider Nottingham area. This provides the opportunity
to substantially grow the volume of people accessing its service, provides cross-organisational
partnerships and increased referral links, as well a route to galvanise support from the general
public.
A targeted marketing approach will enable The Wolfpack Project to; reach and connect specifically with
young adults and identify hard to reach communities whose individuals are likely to be under-served.
Marketing materials will be distributed specifically to younger people, across organisations, such as;
music venues, youth community groups, housing associations, employment services and educational
settings.
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CORPORATE
PARTNERSHIPS
The Wolfpack Project will develop corporate relationships with a wide range of
organisations; particularly those with a direct link to young adults; either as its customerbase and/or employees.
Links will be established to provide corporate partners with The Wolfpack Project as a support
solution for its employees; in the form of on-site drop-in sessions as a way to promote positive
health and wellbeing to employees.

YOUTH ADVISORY BOARD
The Youth Advisory Board comprises of
15+ younger people (16-25) who give their
advice, feedback, and recommendations
on a wide range of topics that influence the
overall direction of The Wolfpack Project,
in particular, the way in which the charity
reaches and supports people.
Members advise on areas, such as; Support
Delivery, Social Media, Marketing, Events,
and Fundraising.
Youth Advisory Board members attend
meetings each month, respond weekly to
polls/questionnaires, and take part in further
research groups, which help provide greater
focus in keys areas.
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HOW TO SUPPORT

THE WOLFPACK PROJECT
Community Fundraising
JustGiving / Paypal Giving Fund
Make individual giving donations and set up
personalised fundraisers.

Easyfundraising
Shop at over +4,300 retailers and raise money
for The Wolfpack Project where donations are
available.

Amazon Smile
Amazon donates 0.5% of the price on eligible
purchases.

GivePenny
Create a tailor-made and effective charity
fundraising challenge.

eBay Charity
Donate to the charity through the sale or
purchase of any Ebay items.

Thrift
Raise money by donating any unwanted clothes.

Wolfpack Lottery
Play The Wolfpack Lottery for a chance of
winning £25,000; 50% of all proceeds go directly
to The Wolfpack Project.

Charitable Travel
Donate 5% from any travel booking made.

Corporate Fundraising
The Wolfpack Project is open to forming strong partnerships with a range of corporate businesses
that share our (PACT) vision and values.
Partnerships can be explored and agreed directly with The Wolfpack Project via the contact details
below.
Work for Good - Businesses can also use this platform make donations to The Wolfpack Project and
link these to the sale of products or services, or simply as one-off donations. Businesses donating
can; publicise its charitable giving by satisfying its corporate social responsibility (CSR), reach a wider
audience and potential customer-base, and have a positive influence on its community.

Events
Attend a wide range of virtual and face-to-face
events held by The Wolfpack Project; helping
to raise awareness of loneliness in young
adults and fundraise.

Volunteer
There are a range of volunteering opportunities
across; Social Media, Marketing, Events,
Fundraising and Administration, as well as
through direct support giving and group
coordination.
All volunteering opportunities are circulated via
our social media channels
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CONTACT US
Website
www.thewolfpackproject.org.uk

E-mail us
hello@thewolfpackproject.org.uk

Write to us:
Unit 39 Block D
Hartley Business Centre
Haydn Road
Nottingham NG5 1DG

Follow Us:
https://www.facebook.com/thewolfpackprojectuk/
https://www.instagram.com/thewolfpackprojectuk/
https://twitter.com/TheWPPUK
https://www.linkedin.com/company/the-wolfpack-project/
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